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/) Disclaimer

—

This presentation may contain forward-looking statements that involve assumptions, risks and uncertainties. Actual future
performance, outcomes and results may differ materially from those expressed In forward-looking statements as a result of a
number of risks, uncertainties and assumptions. Representative examples of these factors include (without limitation) general
Industry and economic conditions, Interest rate trends, cost of capital and capital availability, competition from other developments
or companies, shifts in expected levels of occupancy rate, property rental income, charge out collections, changes In operating
expenses (including employee wages, benefits and training costs), governmental and public policy changes and the continued
avallability of financing in the amounts and the terms necessary to support future business. You are cautioned not to place undue
relilance on these forward-looking statements, which are based on the current view of management on future events.

The Information contained In this presentation has not been independently verified. No representation or warranty expressed or
Implied Is made as to, and no reliance should be placed on, the fairness, accuracy, completeness or correctness of the information
or opinions contained In this presentation. Neither CapitaMalls Asia (“CMA?”) or any of its affiliates, advisers or representatives shall
have any liability whatsoever (In negligence or otherwise) for any loss howsoever arising, whether directly or indirectly, from any
use, reliance or distribution of this presentation or its contents or otherwise arising in connection with this presentation.

The past performance of CMA Is not indicative of the future performance of CMA.

The value of shares iIn CMA (“Shares”) and the income derived from them may fall as well as rise. Shares are not obligations of,
deposits In, or guaranteed by, CMA or any of its affiliates. An investment in Shares Is subject to investment risks, including the

possible loss of the principal amount invested.
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2012: Year of Inflection

o

Operational Highlights

e We began 2012 with >50% of our China malls
operational

e Opened 9 malls in Singapore and China, and
completed 2 asset enhancements In Singapore

Delivered Strong Earnings
e PATMI grew 19.7% to S$546.0 million

e EBIT grew 14.0% to S$686.3 million

e Proposed final dividend of 1.625 Singapore
cents
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Dividend Detalls

o

Proposed Final Dividend of 1.625 Singapore cents

30 Apr 2013 (Singapore)

: ‘0 1) el
Last Day of Trading on “cum” Basis 2 May 2013 (Hong Kong)

Books Closure Date / May 2013

Dividend Payment Date 20 May 2013

Total Dividends? for FY 2012 of 3.25 Singapore cents

(1) Cut-off for determining shareholders’ entitlement to dividends are 5:00pm, 6 May 2013 for Singapore and 4:30pm, 6 May 2013 for Hong Kong.
(2) Includes interim dividend of 1.625 Singapore cents declared in July 2012.
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/[_ FY 2012 Financial Results

(S$ mil) FY 2012

PATMI 546.0

FY 2011

Change
%

456.0

19.7

==111 036.3

Portfolio gain 100.6

Revaluation/Impairment 269.7°

NTA per share S$1.67

1,501.4

20.1

246.2

46.7

601.9

14.0

14.8

N. M.

320.3

(15.8)

11.7 cts

19.7

S$1.60

4.4

(1) Gain from monetisation of CapitaMall Tianfu and CapitaMall Meilicheng to China Fund Ill, share of disposal gain of Hougang Plaza and dilution of Group’s stakes in CMT

and CRCT following the equity raising placements in Nov 2012.

(2) Impairment of S$9.7 mil for FY 2012 arose from the losses suffered at the Group’s associates from its investments and properties in India.
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o

Healthy Balance Sheet and Liquidity Position

Equity (S$ mil)

Cash (S$ mil)
Net Debt / Equity

% Fixed Rate Debt

Ave Debt Maturity (Yr)

FY 2012

0,/38

FY 2011

0,477

Change
%

A

6/5

976

(31)

30%

3.9%

79%

N. M.

79%

5.01

O

3.3/

49
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/[_ Group Debt Maturity Profile as at 31 Dec 2012

(S$ mil)
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Share Price Performance

e +69.4% In share price, outperforming STI

% Change in Share Price / Index Value
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Shopper Traffic & Tenants’ Sales

o

WS
Opened NPI Yield (%)1 Committed :
hefore 1 on valuation Occupancy Rate Shopper ('I(;in;mt; SSa:te(s)r
Jan 2011 as at (%)% as at 31 Dec Traffic ar sp - bczlasis)
31 Dec 2012 2012 PEL S8
Singapores 5.5 08.6 0.1 2.0
0.8
China* 5.6 06.7 7.0 (excl. Tier | cities:
13.2)
Malaysia 6.6 96.6 1.5 -
Japan 5.1 95.7 9.7 1.1
India 6.6 96.3 (15.1) (1.5)

Note: The above figures are on a 100% basis, with the NP1 yield and occupancy of each mall taken in their entirety regardless of CMA’s interest. This analysis takes into account all malls that were
opened prior to 1 Jan 2011.

(1) Refers to weighted average yield of our operational malls.

(2) Refers to the weighted average committed occupancy rate.

(3) When excluding The Atrium@Orchard and Bugis+, NPI yield on valuation is 5.8%
(4) Excluding CRCT, NPI yield on valuation is 5.3% and committed occupancy is 96.5%.

*Notes on Shopper Traffic and Tenants’ Sales:
Singapore: Excludes JCube, The Star Vista, Hougang Plaza, The Atrium@Orchard and Bugis+.

China: Excludes 3 master leased malls under CRCT. Excludes tenants’ sales from supermarkets and department stores. Cﬂpftﬂ Mﬂ"S
Asla

Malaysia: Point of sales system not ready. Excludes Queensbay Mall and East Coast Mall for Shopper Traffic.
Japan: For Vivit Square and Chitose Mall only.
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Same-Mall FY 2012 NPI Growth (100% Basis)

Local
currency FY 2012 FY 2011
(mil)

Singapore! SGD 659 641
China? RMB 1,614 1,380
Malaysia® RM 172 159
Japan? JPY 1,732 1,535
ndia NR L6c 146

Note: The above figures are on a 100% basis, with the NPI of each mall taken Iin its entirety regardless of CMA's interest.
This analysis compares the performance of the same set of malls opened prior to 1 Jan 2011.
(1) Excludes JCube, which was opened in Apr 2012, The Star Vista, which was opened in Sep 2012, Bugis+, the
acquisition of which by CMT was completed in Apr 2011, The Atrium@Orchard, which underwent AEI until Oct 2012
and Hougang Plaza, which was divested by CMT in Jun 2012.
(2) Excludes CapitaMall Minzhongleyuan, the acquisition of which by CRCT was completed in Jun 2011. Excluding
CRCT, NPI grew by 19.5%.
(3) Includes new contribution from Gurney Plaza Extension from 28 Mar 2011. Excludes Queensbay Mall, the
acquisition of which by CMA was completed in Apr 2011, and East Coast Mall, the acquisition of which by CMMT
was completed in Nov 2011.

(4) Excludes Olinas Mall, the acquisition of which by CMA was completed in Jul 2012. Cﬂp{ta Mﬂlls
- Asla
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/[_ NP| Breakdown by Country (Effective Stake)

Local
Country currency
(mil)

Singapore SGD

China RMB 619 354
Malaysiat RM 117 94
Japan? JPY 1,838 404
India INR 31 3

Note: The above figures are on the basis of CMA's effective stakes in the respective properties. This analysis takes into account all malls that were operational as at 31 Dec 2012 and 31 Dec
2011 respectively.

(1) Gurney Plaza Extension and East Coast Mall were acquired by CMMT In Mar 2011 and Nov 2011 respectively. Queensbay Mall was acquired by CMA in Apr 2011.
(2) La Park Mizue, Izumiya Hirakata and Coop Kobe Nishinomiya-Higashi were acquired by CMA In Jan 2012. Olinas Mall was acquired by CMA in Jul 2012.
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Actl\nty Updates



//.__ Singapore: 2 New Malls Opened

The Star Vista, 90.0% Occupancy JCube, 99.6% Occupancy (CMT)

Note: Occupancy rates are as of 31 Mar 2013.




//.__China: / New Malls Opened

1. CapitaMall Talyanggong, Beijing 2. CapitaMall Xindicheng, Xr'an

Committed ﬂuuupancy 9?% Committed Occupancy 99%

3. CapitaMall Wusheng, Wuhan 4. Capltah‘la[l Xuefu, Harbin
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Committed Occupancy 85% Committed Occupancy 93%

Note: Occupancy rates are as of 31 Mar 2013.



/i._ China: 7 New Malls Opened

2. CapitaMall Rizhao, Rizhao

Committed Occupancy 60%

/. Raffles City Ningbo, Ningbo

T
EERREE = eual, o]

Committed Occupancy 99% Committed Occupancy 94%

Note: Occupancy rates are as of 31 Mar 2013.
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Singapore: 2 Asset Enhancements Completed

Bugis+, 99.9% Committed (CMT) The Atrium@0Orchard, 97.4% Committed (CMT)

Note: Occupancy rates are as of 31 Mar 2013.
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Singapore: Bedok Residences >95% sold

Artist's Impression (subjectto change) =

Note: Sales are as of 31 Mar 2013. Cﬂp_{ftﬂ MEI"S
Asla
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Acquisitions & Portfolio Gains

FW
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stakes in 3 malls in Japan for
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Ollnas I\/IaII‘ Tokyo
~JPY?22.8 bil

Tlangongyuan Site, Beljlng ~RMB2,343

~JPY13.2 bil mil
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Realised gain of S$24.1 mil
from sale of Hougang Plaza by
CMT

Established US$1 bil CapitaMalls China Development Fund Il
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Leveraging on Our Strengths

Clarke Quay, Singapore -
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Aslia’s Leading Mall Developer, Owner and Manager

—
102 malls with total property value of approximately S$31.7 billion
y
Harbin = niwa
Huhhot Chitose
Beljing _
China Tianjin © & Daliar Japan
Anyang i Qingdao Tokyo, Funabashi
Xinxiang £bo Hizh::'uza:‘:'l obg Osaka d
_ Zhengzhou Wuhu Yangzhou
Dl‘é'l;fﬂal;l_lyéﬂng Xl ﬁ“Y_ Eﬁzhnu, Kunshan, Shanghai,
Iyan '
Chengdu A WUhﬂHNﬁnEhﬂwnghu,Hangzh:::u
Jalandhar Yibin © Chongging “hangsha Quanzhou
India Zhaoqing Zhangzhou
| Maoming Foshan,Dongguan
Udaipur <hanjiang 5 countries
Hgggll:larhad
: 22 cities
Eﬁngﬂlﬂﬁangalar& Malaysia
. h:l13fsure >4 000 staftf
ocnin
Fi’?ﬁ an o One Unique Integrated
Selangor Shopping Mall Business
Singapore

Note: As at 31 March 2013. Capé‘ta Mﬂlls
- Asla _
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/[_Singapore: Quality Portfolio

19 retall properties in both downtown and suburbs. Total GFA of 13.2 mil sqg ft

Flaza Slngapura Raffles City ' The StarVista Tamplnes MEIII



China: Geographically Diversified with Focus on
Key Markets

60 shopping malls (49 Iin operation) In 36 cities. Total GFA of 67.4 mil sqg ft
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CapitaMall Chengnanyuan, Nanchang CapitaMall TianjinOne, Tianjin CapitaMall Jiulongpo, Chongqging CapitaMall Jinniu, Chengdu

24 * As at 31 March 2013.
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Malaysia: 6 Malls in Most Populated Regions
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Queensbay Mall?, Penang The Mines, Selangor East Coast Mall, Kuantan

(1) CapitaMalls Malaysia Trust owns 61.9% of the total strata area of Sungel Wang Plaza, Kuala Lumpur.

(2) CapitaMalls Asia owns 90.7% of the retail strata area of Queensbay Mall. C E pétﬂ Mﬂ " 5
Asla
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Malaysia: First Greenfield Development

e Major shopping mall” on freehold site in Taman Melawati, Klang Valley

Site Area: 242,000 sq ft
Expected completion: 2016

A Ia F 3
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Artist's Impression (subject to change) Image of Site

* A 50-50 joint venture with Sime Darby Property.

Cap/taMalls
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Industry-Leading Network of >13,000 leases

e Strong relationship with international and home-grown brands and retail chains

e Bringing In new concepts and brands through our international network
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l_ CAPITASTAR Loyalty Programme

e Launched in Singapore in Dec 2011, and rolled out
to Chinain Nov 2012

e >200,000 CAPITASTAR members with ~70%
active rates

CAPITASTAR 1
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SIMPLY
REWARDING
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